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Growing International Trade 
Opportunities
Key international markets

As a small economy, the Northern Territory 
is limited by its resources to develop a global 
reach to all markets. By concentrating on a 
select few with a view to growing this reach 
overtime, the NT Government can provide 
a focused and concerted effort to building 
tangible outcomes for Territory business.

Based on the Territory’s core strengths, 
geographic location and infrastructure,  
three key international markets and five 
emerging markets have been identified as 
strategically important and providing the 
greatest potential for sustainable trade 
outcomes for the Territory. They are:

the key markets of China, Japan and 
Indonesia

the emerging markets of Vietnam, India, 
Malaysia, Philippines and Timor-Leste.

The government acknowledges that trade 
growth and new opportunities exist in other 
markets. Singapore, Europe, the United 
Arab Emirates and Papua New Guinea 
will continue to be an important focus for 
specific industry sectors in the Territory. 
Singapore, for example, plays a crucial 
role in the trans-shipment of goods and 
is an important market for establishing 
international trade links in industries such 
as information technology and oil and gas. 
Government will continue to actively support 
business and industry seeking to exploit 
these opportunities through a range of 

•

•

mechanisms including financial assistance 
through the Trade Support Scheme.

China

Australia has a strong historical relationship 
with China and has been an enthusiastic 
supporter of China’s quest to engage more 
fully with the global economy.

China’s industrial rise and its attempts to 
spread economic activity westward to its 
poorer provinces have further heightened 
the resources boom in Australia. With a 
population well over one billion people 
who are becoming increasingly urbanised, 
investment reliant and export oriented, 
China’s rapid growth in income and capital 
intensive production is increasing its demand 
for natural resources such as iron ore.

China is currently Australia’s top trading 
partner and second export destination (after 
Japan). Despite the current global economic 
downturn, exports to China are expected to 
continue to grow at 23.3 per cent.11 

China is the Territory’s second biggest trading 
partner, with trade valued at almost  
$1.5 billion. China’s demand for resources 
has been a major driver behind the Territory’s 
commodities boom over recent years. 
Capitalising on the Territory’s capacity and 
capability to transport bulk minerals to 
market, mines at Frances Creek and Bootu 
Creek in the Territory and Prominent Hill in 
South Australia are exporting their product 
through the Port of Darwin, bound for China.

In 2007, the NT Government launched its four 
year China Minerals Investment Attraction 

11 Source: Media Release: Exports Continue to Hold Up in Turbulent Economic Times, Australian Minister for Trade,   
Simon Crean, 6 May 2009
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Strategy, as part of the overall investment 
attraction program: Bringing Forward Discovery. 
The Northern Territory is the only jurisdiction in 
Australia with a dedicated strategy for attracting 
investment from China. The strategy aims to 
position the Territory as the preferred supplier 
for China’s mineral and metal demands.  
As China’s output expands, its demand on 
global resource markets will intensify. 

Although commodities dominate Australia’s 
and the Northern Territory’s sales to China, 
exports of services are also becoming 
increasingly important, particularly financial, 
professional, education and tourism services. 
Consequently, many small to medium 
enterprises are able to take advantage of 
China’s economic expansion, including 
Territory businesses. 

In 2010, Shanghai will host the biggest World 
Expo in history from 1 May to 31 October.  
Over 170 nations and 40 international 
organisations are expected to participate at 
this event with more than seven million people 
predicted to visit the Australian pavilion.

On 23 April 2009, the Northern Territory was 
the first jurisdiction in the nation to sign up 
as a sponsor of the Australian pavilion at the 
expo. As a silver sponsor, NT businesses 
and community organisations have the 
opportunity to leverage off the event to build 
stronger relationships and to undertake 
promotional activities at the expo and more 
widely throughout China in the lead up to, 
during and after the event. 

Japan

Japan is a long term trading partner with 
Australia, being a supplier of high end 
manufactured goods and a consumer of raw 
minerals and energy. Since the early 2000s, 
Japan has shown an increasing focus on 
energy security and, more recently, security 
of minerals supply as well.

With almost no natural energy resources of 
its own and the rising demand for oil, Japan is 
seeking to reduce its dependence on crude oil 
imports and diversify its sources of fuel. One 
such alternative is natural gas,  
which produces more affordable energy  
and emits less greenhouse gases than more 
traditional fuel sources such as coal.

Competition for energy resources is becoming 
fierce. As China and India continue to 
industrialise, the demand on global resource 
markets will only intensify.

Japan is taking a proactive role to ensure 
it acquires a long-term supply of energy 
resources by investing significantly in 
oil and gas developments. An example 
of this investment is the Darwin-based 
ConocoPhillips LNG facility, for which 
Japanese utilities are the foundation 
customers and equity partners. The Japanese 
company INPEX is also an equity partner in 
Darwin LNG.

This trend is also evident in the proposal 
by INPEX to develop the Ichthys gas field, 
potentially piping gas nearly 900km to Darwin 
for processing to LNG, Liquefied Petroleum 
Gas (LPG) and condensate.  
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Additionally, Osaka Gas has a 10 per cent 
interest in Sunrise and 15 per cent interest  
in Crux gas fields in the Timor Sea to the 
north of Darwin.

Indonesia

Australia and Indonesia are close neighbours 
whose relationships range across political, 
security, commercial, cultural and people-to-
people links. The strength of this relationship is 
demonstrated by the depth and breadth of high- 
level exchanges between leaders, ministers 
and prominent people of both countries.

Indonesia is a very important economic 
partner. It is Australia’s 13th largest trading 
partner and is ranked 11th as an export 
destination12.  At the end of 2007, Australian 
investment in Indonesia was valued at 

$3.4 billion with more than 400 Australian 
companies operating in Indonesian sectors, 
including mining, construction, finance, food 
and beverage and transport. Indonesia 
and Australia also enjoy a strong bilateral 
education relationship, with nearly 15 000 
Indonesians enrolled in Australian institutions.

Indonesia is the fourth largest receiver of 
Territory exports (2007–08) worth over  
$326 million per annum.13

Trade growth with Indonesia continues to  
be strong with record shipments of live cattle 
exports via the Port of Darwin. 

The mining supply sector, for on-shore and 
off-shore operations, is rapidly developing as 
an important sector for future trade growth in 
the Territory. Based on Darwin’s proximity to 

12 Source: Australian Government Department of Foreign Affairs and Trade - www.dfat.gov.au,  
   Country Brief: Indonesia, November 2008 
13 Source: Northern Territory Government, NT Treasury

OzMine Expo, Jakarta, Indonesia, 2009
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remote Indonesian mining operations and its 
expanded capacity and capability as a supply 
base centre, the Territory offers a more cost-
effective and timely option for the supply of 
goods and services to these operations than 
other more traditional supply sources in the 
USA and Europe.

Underpinning the concept of Darwin as a 
supply base for Indonesian mining operations 
and building on the Port of Darwin as an 
alternative trade route for general cargo 
destined for South-East Asia is the Indonesian 
Customs Pre-Inspection Facility in Darwin. 
This facility provides a free pre-inspection 
service in Darwin to streamline the clearance 
of cargoes destined for eastern Indonesia. 
This is a direct initiative of the NT Government 
to build Territory trade opportunities and was 
possible through its long-standing and strong 
relationship with the Indonesian Government. 
Over time, it is intended that the reach of this 
facility will be extended.

The Territory is well positioned to exploit trade 
opportunities with Indonesia. Establishing 
strong trade links and important business 
friendships with Indonesia will continue to  
be a top priority for the Territory.

Emerging International Markets
Vietnam

Vietnam has experienced rapid economic 
growth since its transition from a centrally 
planned to a socialist orientated market 
economy in the early to mid 1990s.14   
Internal political reforms over recent years along 
with accession to the World Trade Organisation 
(January 2007) has provided a platform to allow 
further liberalisation of trade and investment 
opportunities between our countries.

Since 2001, Vietnam’s GDP growth has 
averaged 7.5 per cent, reaching 8.5 per cent  
in 2007. However, in line with the impact 
of the current global economic downturn, 
Vietnam’s economic growth is predicted to  
fall to 5 per cent in 2009.

In 2007–08, Australia’s two-way goods trade 
with Vietnam totalled $6.9 billion and two-way 
services trade totalled $1.05 billion.  
In the same period, Vietnam was ranked as 
Australia’s 14th largest trading partner.15

Vietnam’s rapid economic growth has given 
rise to a large consumer base (its population 
is 86 million, with around 70 per cent under 
the age of 35) with a growing disposable 
income, which has led to increased demand 
for imported goods and services.  
Given Vietnam’s high regard for Australia,  
its products and services and relative 
proximity, long-term trade and investment 
opportunities for Australian exporters should 
increase as Vietnam’s economy globalises. 

Trade delegations (both in and out-bound) are 
continuing between the Territory and Vietnam, 

2

14 Source: Australian Government Department of Foreign Affairs and Trade, Country Brief: Vietnam, March 2009 
15 Source: Australian Government Department of Foreign Affairs and Trade, Country Brief: Vietnam, March 2009 
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promoting the Territory’s proximity to Asia, our 
longstanding relationships in the region and 
our emerging trade capabilities. In particular, 
these relate to live cattle, tourism, skilled 
migration and education and training.

India

Since the liberalisation of its economy in 
1991, the Indian Government has introduced 
a wide range of economic reforms that have 
driven sustained economic growth and led to 
an emerging middle class of over 241 million 
people. With significantly increased purchasing 
power considering 50 per cent of India’s 
population of one billion are under 25, demand 
for new products and services is generating an 
array of new trade opportunities. 

Australia’s trade with India is expanding 
rapidly, dominated by merchandise exports 
worth $13.5 billion in 2008, comprising 
minerals and fuels in particular. Service 
exports are growing, valued at $2.5 billion 
in 2008 and include education, tourism, 
biotechnology, health, film and insurance.16  

Possible opportunities exist in aviation 
services, education and training, food and 
beverage, services generally, mining and 
resources, Indigenous arts and crafts and 
tourism-related travel.

Malaysia

Malaysia has a high middle-income,  
export orientated economy and is a major 
centre for the oil and gas industry.

Australia has strong economic links with 
Malaysia, which are underpinned by close 

cooperation in areas such as education, 
defence, counter-terrorism, policing, 
immigration and work on a number of 
multilateral and regional bodies.

In 2007–08, Malaysia was Australia’s 10th 
largest trading partner, worth $14 billion.17  
Australia’s major exports to Malaysia 
include copper, aluminium, crude petroleum, 
ferrous waste and scrap, coal, wheat, dairy 
products, medicaments, education and 
tourism-related travel.

Free trade agreement negotiations 
commenced in April 2005, but have been 
on hold while negotiations on the AANZFTA 
took place. During this time, the two regions 
have maintained a regular forum through the 
Australia-Malaysia Joint Trade Committee.

Philippines

Australia maintains a good trading 
relationship with the Philippines.  
Two way trade in merchandise is valued 
at $2 billion, and in services $266 million, 
comprising crude petroleum, copper ores  
and concentrates, medicaments, milk and 
cream, education and travel services.18

Historically, the export of live cattle accounted 
for almost 99 per cent of total Territory 
exports to the Philippines. Other exports 
included machinery and transport equipment, 
manufactured goods and chemicals and 
related products.

Today, areas of potential supply include live 
cattle, equipment and services for agricultural 
production, education and training, and service 
providers for the mining and oil and gas sector.

16 Source: Australian Government Department of Foreign Affairs and Trade, Country Brief: India, April 2009 
17 Source: Australian Government Department of Foreign Affairs and Trade, Country Brief: Malaysia, January 2009 
18 Source: Australian Government Department of Foreign Affairs and Trade, Country Brief: Philippines, April 2009
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Timor-Leste

Timor-Leste is a small country only 640km 
north-west of Darwin. It has a population of 
just over one million people and is one of the 
fastest growing countries in the world. 

Despite having made considerable progress 
since gaining independence in May 2002, 
Timor-Leste is still one of the poorest 
countries in the Asia-Pacific region.  
The challenges facing Timor-Leste are 
complex and will continue to require 
substantial assistance by the international 
community for some time to come. 

Both the NT and Australian Governments 
are committed to providing support to the 
Government of Timor-Leste to achieve 
stability and greater prosperity.

The NT Government and Government of 
Timor-Leste believe there are many ways 
they can work together to build closer ties 
and develop economic opportunities in each 
region. To help achieve its own economic 
success, Timor-Leste is preparing to use its 
Petroleum Fund (oil revenues) to support 
long-term economic development, economic 
diversification and poverty reduction.

There are substantial people-to-people links 
between the Territory and Timor-Leste, with a 
large Timorese community residing in Darwin 
and many expatriate Territorians living and 
working in Timor-Leste. Frequent travel and 
business links are facilitated by the regular 
air and shipping links servicing trade between 
the two regions.

2

Chief Minister Paul Henderson at a function for training graduates of PDL Toll, Dili, 2009
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In response to requests from the Government 
of Timor-Leste, the NT Government is 
seeking an expansion of the training and 
education partnership. This partnership will 
play an important role in increasing trade and 
development links by building the workforce 
capacity and skills base in each region.

Niche Export Sectors
The NT Government has identified the 
following niche sectors that complement the 
Territory’s core strengths and infrastructure 
development and have the potential to 
generate increased export revenues and 
provide sustainable economic growth:

mining supply and service centre

oil and gas maintenance and  
operations base

•

•

international education and training

indigenous art and crafts

livestock new market development

business events – trade shows and expos.

Exploiting the opportunities in each of  
these sectors will involve a range of  
activities, including:

continuing to work with NT businesses 
to improve their export capacity and 
identification of commercial opportunities

marketing and promoting local industry 
capability

establishing strong relationships with key 
industry decision makers.

•

•

•

•

•

•

•

Mining goes on around the clock at McArthur Rive Mine



GROWING INTERNATIONAL TRADE 2009–2013 PRIORITY ACTION PLAN

part

32

Mining supply and service centre

North Australia and Indonesia are recognised 
for their wealth of raw materials and energy 
resources. With a growing number of operating 
mines across the region, there are substantial 
business opportunities for mining-related 
supply and service companies in the Territory.

Leveraging off existing capability to service 
and supply remote mining operations in 
the Territory, Darwin is ideally located to 
take advantage of potential new trade 
opportunities across northern Australia and 
eastern Indonesia.

The Territory’s proximity to mines in  
eastern Indonesia makes it an attractive 
proposition not only for consolidation but 
also in cutting lead times in the supply chain 
and providing significant savings in the 
distribution of inventory.

A number of Territory-based companies are 
already supplying their goods and services 
into eastern Indonesian mine sites. The on-
going challenge is to expand the role played 
by Territory companies in both existing and 
new mining developments beyond this region 
as export capabilities strengthen.

Complementing these activities is the 
Indonesian Customs Pre-Inspection Facility 
in Darwin. The facility is a joint initiative 
of the Northern Territory and Indonesian 
governments, providing a free service to 
streamline the clearance of cargo exported 
from Darwin destined for eastern Indonesia. 

Oil and gas maintenance and  
operations base

The support of oil and gas production has 
emerged as a significant and rapidly growing 
opportunity for Territory-based businesses. 
Darwin is building a strong reputation as a 
reliable and competent maintenance and 
operations base. 

Darwin is a safe, modern, vibrant tropical city 
with the capacity and capability to provide 
considerable resource and time efficiencies 
to the growing number of operations in the 
Timor Sea, eastern Indonesia and beyond. 

With expanding land-based infrastructure and 
direct access to a wide range of experienced 
organisations, Darwin is continuing to develop 
as a preferred site to establish an off-shore 
and on-shore exploration and production 
base for the oil and gas sector. 

2

Bayu-Undan at Sunset, Timor Sea, Australia
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International education and training

In 2007–08, international education was 
ranked as Australia’s third largest export 
earner (valued at $14.1 billion) behind coal 
and iron ore.19 In the Northern Territory, the 
value of international education to services 
exports has increased by 70 per cent to  
$22 million over five years (from 2003–04  
to 2007–08).20

This industry is a positive generator of 
employment, particularly in the education 
sector, and provides multiple benefits for the 
local economy. Access Economics has found 
that for every dollar spent on education, 
$1.91 is spent in the local economy on 
annual living expenses.21

International education fosters cross-
cultural understanding and assists with the 
development of Australia’s international 
connections that are vital for expanding 
business, diplomatic and academic links with 
the rest of the world.

This industry has the capacity to contribute  
to national and international goals.  
It encourages knowledge and skill sharing 
in tackling global challenges such as climate 
change, global poverty and food security. 
International education also plays an 
important role in creating a better, fairer and 
more tolerant society.

The Territory education system and 
accredited private providers offer high-quality 
services from preschool to tertiary levels. 
The NT Government strongly encourages 
international educational activities in the 
global community that capture and promote 

the Territory’s reputation in the region,  
and provides students and teachers with  
a broader global perspective.

Joint trade missions, under the auspices 
of the NT Government/Charles Darwin 
University Partnership Agreement, have 
assisted in promoting the Territory as a 
study, work and investment destination with 
the aim of increasing international student 
enrolments at Charles Darwin University.  
The university’s top four international  
markets - India, Indonesia, the Philippines and 
China - have consistently grown over recent 
years and are forecast to grow a further  
10 per cent over the next five years.

This area of activity also complements a key 
objective of the Territory 2030 Draft Strategy 
to establish Darwin as a “university town”  
– a hub for international education.

International education is also a strategic 
mechanism for attracting skilled migrants, 
which is important for the Territory’s on-going 
development. Through the NT Government’s 
Business and Skilled Migration Scheme, 
administered by the Department of Business 
and Employment, international students 
may be eligible for a range of immigration 
programs and visa schemes that can lead to 
permanent residency.

To further promote and market international 
student opportunities to a more global 
audience, an Education NT website has been 
established. The NT Government’s  
www.theterritory.com.au internet portal is 
host to the website and complements existing 
promotional aspects of lifestyle, employment 
and investment opportunities in the Territory.

19 Source: Access Economics: The Australian education sector and the economic contribution of international students, April 2009 
20 Source: Northern Territory Government 2009–10 Budget Papers: Northern Territory Economy 
21 Source: Access Economics: The Australian education sector and the economic contribution of international students, April 2009



GROWING INTERNATIONAL TRADE 2009–2013 PRIORITY ACTION PLAN

part

34

Indigenous arts and crafts

Indigenous art and culture attracts worldwide 
attention for its ancient dreamtime stories 
that depict over 40 000 years of history and 
represents the oldest continuous living culture 
on the planet.

Increasing international appreciation for 
Indigenous art and culture and the Territory’s 
strong Indigenous influence have helped 
grow one of our most important cultural 
exports—an export that is 100 per cent 
Australian made. The Indigenous visual arts 
and craft sector is a dominant element of 
the arts in Australia, providing substantial 
economic, social and cultural benefits for 
Indigenous people.

The economic benefits of this sector are 
real, albeit difficult to quantify, mainly due 
to the lack of comprehensive data. Recent 
estimates value the sector’s national worth 
at up to $500 million per annum.22 It is further 
estimated that a significant proportion of this 
would derive from the Northern Territory. 

With as many as 5000 Indigenous artists and 
craftspeople in the Territory, this industry not 
only provides important economic benefits, 
but also embraces community and cultural 
development in remote and regional areas. 
Active engagement in the arts enhances 
individual and community social health 
and is an important vehicle for establishing 
economic self reliance.

The Northern Territory Government was 
the first Australian jurisdiction to develop an 
Indigenous arts strategy, Building Strong Arts 
Business, delivered through its Department 
of Natural Resources, Environment, the Arts 
and Sport. This strategy aims to build on the 
strengths of Indigenous visual arts and craft, 
performing arts, music, film and media, and 
literature. Within this strategy, exports are 
recognised as an important contributor for the 
sector’s future development. All export activities 
undertaken by government departments 
support the arts strategy.

As this sector moves onto a more professional 
footing, government is assisting with strong 
support to encourage arts development and 
allow the industry to maximise its potential.

Indigenous art and crafts buyers missions to the 
Territory have demonstrated positive export trade 
outcomes in national and international markets. 

2

22 Source: Media Release: The University of Melbourne, Securing Australia’s Cultural Future: Symposium to address 
value of Indigenous art, 19 February 2009

Dhopia Yunipingu paints a didgeridoo in East Arnhem Land
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Through its affiliation with Austrade,  
the NT Government has coordinated and 
facilitated these missions, which provide 
buyers with the opportunity to meet directly 
with Indigenous art centres, establishing  
direct relationships for potential exports.

Additionally, the NT Government’s Trade 
Support Scheme has provided financial support 
and business assistance to enable exporters 
of Indigenous art and craft to showcase their 
product, which is wholly produced in the 
Territory, at international exhibitions.

Tourism is also providing important marketing 
and promotional mechanisms for growth in 
this industry sector through domestic and 
inbound tourism initiatives.

Livestock new market development

The pastoral industry was one of the first 
industries established in the Territory.  
Today, the industry is modern and well 
integrated into the economy, representing 
approximately 49 per cent of the Territory’s 
total rural industries (2008–09) and with 
a livestock export value of $164 million in 
2007–08.23

There are some 250 pastoral properties 
across the Territory with some capable of 
running in excess of 50 000 head of cattle. 
This industry is worth more than $300 million 
and over half of this trade is attributed to the 
live cattle export trade.24 

The pastoral industry provides a significant 
source of income and employment in 
regional areas of the Territory. Not only 
providing employment for cattle producers, 
the industry also creates many jobs in other 
sectors, including: graziers, stock and station 
agents, trucking companies, veterinary 
services, infrastructure providers, fodder 
producers and manufacturers, stevedores 
and shipping companies. 

The Port of Darwin exports approximately one 
third of Australia’s live cattle, making it the 
largest live cattle port in Australia and one of 
the busiest livestock ports in the world. About 
300 000 head of cattle are exported annually 

23 Source: Northern Territory Government 2009–10 Budget Papers: Northern Territory Economy  
24 Source: Northern Territory Government Department of Regional Development, Primary Industry, Fisheries and Resources 

Cattle muster on SupleJack Station, Tanami Desert
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to markets predominantly in south-east 
Asia, of which approximately 90 per cent are 
destined for Indonesia.25 

The Territory’s cattle industry relies heavily 
on the economic conditions in interstate and 
international markets. In line with the current 
economic downturn, live cattle exports to 
south-east Asia may weaken in 2009–10. 
During a period when many pastoralists 
are taking advantage of recent good rains 
to re-build their herd numbers following a 
prolonged drought in the Barkly region, this 
predicted period of decreased demand will 
ease the pressure to meet export demands.  
It is expected that by 2010–11 the industry 
and global economies will begin to recover 
and the demand for live cattle exports will 
steadily grow. 

This industry is well represented by the NT 
Cattlemen’s Association and NT Livestock 
Exporters Association. 

Through these associations, the industry is 
focused on developing new export markets 
for the Territory’s live cattle trade. Particular 
attention is given to development projects 
that improve the standard of management 
and welfare of Territory livestock in countries 
seeking to import Australian cattle and buffalo.

Given the dominance of one market, namely 
Indonesia, the NT Government will continue 
to work closely with the industry to establish 
new business relationships with the aim of 

developing new markets. This collaboration 
is proving successful in Vietnam with the 
first delivery of 1000 head of Territory cattle 
expected to take place by the end of 2009. 

Business events – trade shows and expos

The business events sector incorporates 
travel undertaken for the purpose of attending 
or participating in a convention, meeting, 
exhibition or incentive. It is potentially 
higher yielding than leisure tourism as 
these travellers are typically high-net-worth 
individuals who often travel with their partners 
or families, a large proportion of whom 
undertake pre or post touring. 

Business events, which may be as small as  
15 people or include more than 1 500 delegates, 
have a significant multiplier effect across a 
range of industry sectors. Direct expenditure by 
delegates includes transport, restaurants, hotels 
and retail. The estimated total expenditure 
attributable to the business events industry in 
Australia is $17.3 billion per year.26 

The Northern Territory is poised to significantly 
increase its share of this lucrative market due 
to the opening of Darwin’s new convention 
centre complementing that of the Alice Springs 
Convention Centre. Since the opening of the 
Darwin Convention Centre in June 2008 up 
until May 2009, business events have injected 
approximately $12.2 million into the Darwin 
economy. In the same period, conference 
delegates have injected nearly $4.7 million  
into the Alice Springs economy.27

2

25 Source: Northern Territory Government 2009–10 Budget Papers: Northern Territory Economy  
26 Source: National Business Events Strategy for Australia 2020 
27 Source: Media Release: Business Tourism Success for NT, Northern Territory Government Minister for Tourism,  
   Dr Chris Burns, 29 May 2009
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The Darwin and Alice Springs convention 
centres are supported by a professional 
and dedicated tourism industry. Coupled 
with its cultural heritage and stunning 
natural environment, the Territory is an 
impressive and unique location that hosts 
many successful events. The on-going 
challenge will be to continue to grow the NT’s 
capacity and capability to attract a range of 
new international business events. In terms 
of trade, these events present significant 
opportunities for Territory businesses to 
directly showcase their capabilities and 
strategic advantages and to network with 
decision-makers who otherwise may not  
have come to the Territory. 

Tourism NT’s dedicated business events unit, 
the NT Convention Bureau, is responsible 
for marketing the Territory nationally and 
internationally as a desirable business tourism 
destination. The bureau works closely with local 
industry to bid for conference opportunities and 
develop quality convention, corporate meeting 
and incentive travel products and services to 
enhance the Territory’s appeal as a business 
events destination.

Alice Springs Convention Centre

Darwin Convention Centre
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Niche Sector Development
Mining supply and service centre

Darwin offers a cost-effective and timely 
option for the supply of goods and services 
to on and off-shore mine sites compared to 
more traditional supply chains. 

OPPORTUNITY

Develop Darwin as Australia’s key northern 
supply base servicing mining operations 
across the region.

KEY ACTIONS

Short term

Promote Darwin as a supply and 
consolidation base to the mining industry 
through targeted media, event participation 
and site visits.

•

Facilitate and lead dedicated industry trade 
missions to Indonesian mining centres to 
capture new business opportunities.

Participate at key mining conferences 
and expos such as OZMine (Jakarta), 
Mining Indonesia (Jakarta), CoalTrans 
(Indonesia) and the Balikpapan Mining 
Expo (Kalimantan) to promote local 
industry capability.

Continue to support the operation of the 
Darwin-based Indonesian Customs  
Pre-inspection Facility.

Host the third biennial Indonesian Mining 
Procurement Forum in Darwin in 2010. 

Host inbound business delegations from 
across the region seeking to utilise Darwin 
as a supply and service centre.

Promote local industry capability at the 
Shanghai World Expo 2010.

•

•

•

•

•

•

Loading manganese at Bootu Creek Mine bound for Darwin



GROWING INTERNATIONAL TRADE 2009–2013 PRIORITY ACTION PLAN

part

40

Medium to long term

Continue to work with local industry  
partners to identify emerging opportunities 
in countries such as Papua New Guinea 
and the Philippines.

Demonstrate the cost benefits of using 
Darwin as a supply centre for operations 
such as PT Newmont and PT Freeport in 
comparison to their current supply chains.

Identify and work with Territory companies 
to grow their ability to service new and 
existing export markets.

PERFORMANCE MEASURES

Continued support and participation by 
industry in targeted events.

Key decision-makers attracted into Darwin.

Reported successful outcomes from trade 
missions and expositions.

Oil and gas maintenance and  
operations base

As investment in oil and gas exploration 
and production continues in the region, 
Darwin is ideally located to develop as a key 
maintenance and operation base supporting 
the oil and gas sector. 

OPPORTUNITIES

Develop Darwin as Australia’s premier 
northern maintenance and operations base 
servicing oil and gas developments within 
the region.

Enhance Territory based business’ 
involvement in global supply chains.

•

•

•

•

•

•

•

•

3
KEY ACTIONS 

Short term

Conduct an NT Oil and Gas Seminar in 
Singapore in 2010 to attract investment in 
maintenance and service capability.

Promote Darwin as maintenance and 
operations base to the oil and gas industry 
nationally and internationally through 
targeted media and event participation.

Facilitate and lead business delegations to 
key industry exhibitions such as Offshore 
South-East Asia (Singapore), Australasian 
Oil and Gas (Perth), Asian Oil and Gas  
(Kuala Lumpur) and the Indonesian 
Petroleum Association’s Exhibition (Jakarta).

Participate in and regularly host the 
annual Australian Petroleum Production 
and Exploration Association (APPEA) 
conference and the South East Asia 
Australian Offshore Conference (SEAAOC).

Host a dedicated ‘supply and service’ 
conference and expo in Darwin in late 
2010 to leverage off the progress of 
various projects, including the INPEX  
gas development.

Identify and support inward investment 
missions from companies in the 
petroleum industry seeking investment 
and commercial opportunities with the 
involvement of local industry.

Medium to long term

Establish strategic business links with one 
of the world’s leading petroleum service, 
supply and education centres in Aberdeen, 

•

•

•

•

•

•

•
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Scotland, to further develop investment 
opportunities in the Territory.

Continue to build strong working 
relationships with major supply and service 
centres globally. 

Conduct strategic research to identify 
opportunities that will drive future growth in 
the Territory’s industrial base.

PERFORMANCE MEASURES

Continued support and participation by 
industry in targeted events.

International inward business missions 
attracted into Darwin.

Reported successful outcomes from trade 
missions and expositions.

International education and training

Attracting international students provides 
many economic benefits as well as wider 
opportunities to promote the Territory globally.

OPPORTUNITIES

Advance the Northern Territory as  
an education destination in key 
international markets. 

Maximise the benefits of national and 
international activities by cross-promoting 
with Territory education and training 
service providers.

Progress the development of Darwin  
as a university town – a hub for 
international education.

•

•

•

•

•

•

•

•

KEY ACTIONS

Short term

Identify international target markets for 
joint trade, investment and study missions.

Collaborate with Territory education  
and training service providers to 
showcase student opportunities to 
international audiences.

Coordinate ministerial participation in 
support of international student activities.

Enhance the Education NT website to 
incorporate links to Territory-based private 
education providers.

Promote the use of the Trade Support 
Scheme to assist international  
marketing efforts.

Showcase the Territory as a preferred 
education destination at the Shanghai 
World Expo 2010.

Medium to long term

Raise the profile of the Territory’s 
education and training service providers  
in selected international markets.

PERFORMANCE MEASURES

Increased participation by a range of 
education and training service providers  
in international marketing activities.

Reported successful outcomes from 
marketing activities.

Progressed the establishment of Darwin 
as a “university town” – a hub for 
international education.

•

•

•

•

•

•

•

•

•

•
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Indigenous art and crafts

Increased global appreciation for this sector 
is driving export demand that contributes 
to improved economic, social and cultural 
benefits for Indigenous Territorians living in 
remote and regional parts of the Territory.

OPPORTUNITIES

Raise the profile of Indigenous art and 
crafts, particularly in the United States  
and Europe.

Introduce Indigenous art and crafts to  
new export markets such as China.

Support the establishment of a  
National Indigenous Art Fair to be held  
in the Territory.

Increase export revenues for the sector.

•

•

•

•

KEY ACTIONS 

Short term

Attract and facilitate international buyers 
coming to the Territory.

Support an annual overseas ‘meet the 
buyers’ mission. 

Identify and lead trade delegations to new 
international markets.

Visit selected international art fairs 
and expos to identify potential trade 
opportunities.

Promote financial assistance through the 
Trade Support Scheme to Indigenous art 
and craft businesses.

Showcase Indigenous art and crafts at the 
Shanghai World Expo 2010.

•

•

•

•

•

•

3

Papunya Tula Gallery, Alice Springs
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Medium to long term

Coordinate trade delegations to re-visit 
established international markets.

Identify event opportunities to showcase 
Indigenous art and craft. 

Work with stakeholders to establish a 
National Indigenous Art Fair in the Territory.

Engage and encourage international 
museums to establish or increase their 
Indigenous art and craft collection.

PERFORMANCE MEASURES

Increased industry participation in 
international marketing activities.

Reported successful outcomes from 
trade missions.

Establishment of new international markets 
for the sector.

•

•

•

•

•

•

•

Livestock new market development

Livestock trade is an important economic 
driver providing a significant source of income 
and employment in remote and regional 
areas of the Territory.

OPPORTUNITIES

Support expansion of the pastoral sector 
through new export market development 
activities for the live cattle industry.

Strengthen political and business 
relationships in existing markets such  
as Indonesia.

KEY ACTIONS

Short term

Establish political and business networks 
in new export markets.

Lead trade delegations that include a focus 
on expanding live cattle export opportunities.

•

•

•

•

Loading cattle from the yards at Brunette Downs in the Barkly
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Support industry missions to Indonesia, 
Malaysia and Vietnam to nurture political 
and business relationships underpinning 
cattle trade.

Encourage and host inbound (importer) 
delegations from potential new 
international markets.

Promote the use of the Trade Support 
Scheme to support international 
marketing activities.

Medium to long term

Support industry to conduct economic 
assessments of potential new  
export markets.

PERFORMANCE MEASURES

Establishment of new business relationships.

Reported successful outcomes in existing 
and new international markets.

Sustaining the Port of Darwin as Australia’s 
largest live cattle export port.

Business events – trade shows and expos

Attracting an increased number of business 
events to the Northern Territory will have a 
significant multiplier effect across a range of 
industry sectors.

OPPORTUNITIES

Increase awareness of the Territory’s 
capacity and capability to host major 
business events.

Attract new business events that will raise 
the profile of the Territory’s industries and 
business strengths.

•

•

•

•

•

•

•

•

•

KEY ACTIONS

Short term

Provide practical assistance to the NT 
Convention Bureau and convention centres 
to attract or establish business events.

Continue to host major trade expos such 
as APPEA and the biennial Indonesian 
Mining Procurement Forum.

Showcase the Territory’s potential to host 
major international business events at the 
Shanghai World Expo 2010.

Work across government and industry 
to identify ‘realistic’ bid opportunities and 
qualified bid leaders.

Medium to long term

Establish new business events in the 
Territory such as a Territory International 
Business and Trade Expo and National 
Indigenous Art Fair.

PERFORMANCE MEASURES

Improved viability of the Territory to attract 
major business events.

Increased number of business events 
staged in the Territory as a result of 
government and industry collaboration.

•

•

•

•

•

•

•

3
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AustralAsia Trade Route 
Promote the AustralAsia Trade Route

The NT Government is committed to working 
with business and industry to promote the 
benefits of the AustralAsia Trade Route 
to domestic and international importers, 
exporters, transport companies and logistic 
service providers.

OPPORTUNITIES

Attract new industry development 
supporting new trade growth.

Strengthen Darwin’s position as Australia’s 
gateway with Asia.

Attract increased international freight 
movements through the Port of Darwin.

KEY ACTIONS 

Short term

Promote Darwin as Australia’s Asian 
Gateway to national and international 
freight forwarders and at international 
trade expos.

Promote and market the Territory’s 
emerging trade capacity at major national 
and international trade shows, conferences 
and with key industry decision makers.

Medium to long term

Facilitate new private investment in 
infrastructure and services based within 
the East Arm Port Precinct.

•

•

•

•

•

•

Work with Federal and NT Government 
agencies to prioritise domestic infrastructure 
needs that support international trade such 
as increased bulk mineral loading capacity 
and regional road networks that service 
primary industry activities.

PERFORMANCE MEASURES

Increased movement of freight along the 
AustralAsia Trade Route.

Attracting new industry development to 
strengthen the capability of the AustralAsia 
Trade Route.

Port of choice for bulk mineral exports

Darwin is emerging as the port of choice for 
bulk mineral exports based on its proximity to 
Asian markets, its rail and port infrastructure, 
the continued demand for commodities,  
and growth in Territory mineral exploration.

OPPORTUNITIES

Grow bulk mineral exports through the  
Port of Darwin. 

Grow the Port of Darwin’s infrastructure 
capability to meet forecast bulk mineral 
export demand.

KEY ACTIONS 

Short term

Facilitate development of new bulk 
mineral mine operations in the NT such as 
Minemakers Wonarah Phosphate Project.

Promote the economic advantages of 
Darwin’s proximity to market for the export 
of bulk minerals from Central Australia.

•

•

•

•

•

•

•
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Demonstrate to South Australian mineral 
producers the economic advantages of 
using the Port of Darwin for their exports.

Deliver presentations at key transport, 
logistics and resource focused events 
promoting Darwin as a port of choice for 
bulk mineral exports.

Medium to long term 

Conduct strategic analysis of trade 
trends for bulk mineral exports to guide 
infrastructure investment.

Promote opportunities for the 
establishment of a Tennant Creek –  
Mt Isa rail link.

Performance measures

Continual growth of bulk mineral exports 
via the Port of Darwin.

Increased capacity of bulk mineral 
infrastructure to accommodate  
forecast demand.

Value-adding opportunities

Modern trade infrastructure and intermodal 
capabilities with shipping, rail, road and 
communication services are establishing the 
Territory as a consolidation and distribution 
centre of significance in the region.  
The Darwin Business Park offers a strategic 
opportunity for investors looking to take 
advantage of the Territory’s proximity to  
Asian markets. 

OPPORTUNITIES

Position Darwin as a consolidation and 
distribution centre for the movement of 
freight into and out of Asia.

•

•

•

•

•

•

•

Attract further investment in industrial  
land development.

Leverage off existing major projects to 
establish new downstream industries.

Establish a Defence Support Hub to cater 
for through-life support for land-based 
military platforms in the Territory.

KEY ACTIONS

Short term

Work with the Land Development 
Corporation and other government 
agencies to attract investment in industrial 
land development that will lead to greater 
international freight movements.

Promote the advantages of Darwin as an 
emerging consolidation and distribution 
centre with major freight forwarders, 
transport and logistics providers.

Facilitate negotiations with major project 
proponents for strategic industrial and 
commercial land development.

Support the Department of Business 
and Employment (DBE) and the Land 
Development Corporation (LDC) to 
establish a Defence Support Hub. 

Promote the emergence of the Territory as 
Australia’s Asian Gateway at the Shanghai 
World Expo 2010.

Medium to long term

Attract continued new investment in the 
Darwin Business Park. 

•

•

•

•

•

•

•

•

•

3
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Assist the LDC and DBE to attract a prime 
contractor and local enterprises as tenants 
at the Defence Support Hub.

PERFORMANCE MEASURES

Establishment of new industry growth 
supporting the AustralAsia Trade Route.

Heightened international awareness 
of Darwin as the gateway to Asia for 
international trade.

Establishment of Darwin as a strategic 
location for land based repairs and 
maintenance activities servicing Defence.

Indonesian Customs Pre-Inspection Facility

This facility directly supports the development 
of Darwin as a service and supply centre 
for the off-shore mining and oil and gas 
industries based in eastern Indonesia.

OPPORTUNITIES

Attract increased volumes of cargo through 
Darwin destined for Indonesia.

Extend the Memorandum of Understanding 
on the operation of the facility beyond  
June 2010.

Broaden the coverage of the  
pre-inspection service into Java  
(Jakarta and Surabaya).

KEY ACTIONS

Short term

Promote the benefits of the facility to 
exporters in Australia’s southern regions 
who move general freight into Indonesia.

•

•

•

•

•

•

•

•

Continue to promote and market the facility 
to Territory-based exporters.

Re-negotiate a Memorandum of 
Understanding with the Indonesian 
Government to extend the operation and 
coverage of the pre-inspection service.

Medium to long term

Establish testimonials to further promote 
and market the facility.

PERFORMANCE MEASURES

Increased uptake of the service.

Maintaining productive working relationships 
with Indonesian customs officials.

Successful signing of a new Memorandum 
of Understanding. 

Develop regional transport and  
freight centres

As the AustralAsia Trade Route continues to 
expand, Katherine, Tennant Creek and Alice 
Springs are well positioned to develop as 
regional consolidation and distribution hubs.

OPPORTUNITIES

Develop centralised transport and logistics 
hubs in regional centres boosting service 
capabilities and capacity. 

Promote new private investment in 
regional centres to grow transport and 
logistics capabilities.

Improve regional supply chains through 
direct distribution via Darwin.

•

•

•

•

•

•

•

•

•
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KEY ACTIONS 

Short term

Facilitate the development of a common-
user bulk mineral consolidation and 
distribution facility in the Barkly region.

Target merchants, wholesalers and 
retailers in Alice Springs to consider  
re-routing their existing supply chains  
via Darwin. 

Medium to long term

Support the development of a Central 
Australian Mining Supply Hub.

Support the establishment of a business 
park in Katherine.

•

•

•

•

PERFORMANCE MEASURES

Secure commitment for the development 
of key transport and freight hubs in 
regional centres. 

Improved regional supply chains.

Trade Assistance
Trade Support Scheme

The Trade Support Scheme is the NT 
Government’s primary assistance program for 
Territory-based businesses seeking to enter 
or expand existing international markets. 

OPPORTUNITIES

Increase export potential for Territory-
based businesses.

Increase awareness and utilisation of the 
Trade Support Scheme.

KEY ACTIONS 

Short term

Undertake a targeted marketing campaign 
using a range of media tools, visits to 
regional centres, promotion through 
industry associations and direct marketing.

Provide one-on-one business case 
assistance to businesses pursuing 
international trade activities.

Profile businesses that have achieved a 
successful marketing outcome.

Increase access to the scheme for 
regionally-based businesses.

•

•

•

•

•

•

•

•

3

Road train arrives at Brunette Downs, Barkly Region
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Medium to long term

Assist Territory-based businesses to 
become export ready.

Conduct regular independent reviews  
of the scheme.

PERFORMANCE MEASURES

Increasing the range and number of 
Territory-based businesses undertaking 
export marketing activities.

Ensuring the scheme remains 
appropriate and effective to the Territory 
business community.

Business and industry initiatives

Actively support business and industry in its 
endeavours to pursue new trade opportunities. 

OPPORTUNITIES

Assist the development of export 
opportunities. 

Strengthen the relationship between 
business, industry and the NT Government.

KEY ACTIONS 

Short term

Provide practical tailored assistance 
for business and industry initiatives (for 
example, the Canton Fair and the Sabah 
International Expo led by the International 
Business Council).

Increase awareness of government 
support mechanisms (eg. Trade Support 
Scheme, TradeStart, Export Market 
Development Grants (EMDG) and New 
Exporter Development Program (NEDP)).

•

•

•

•

•

•

•

•

Provide financial assistance through the 
Trade Support Scheme to business and 
industry with a focus on export growth.

Encourage business and industry 
participation in government led initiatives 
such as the Shanghai World Expo 2010.

Support industry business councils with 
their trade related activities.

Increase access to trade-related services 
for regionally-based businesses.

Conduct annual stakeholder  
satisfaction surveys.

Medium to long term

Identify and promote potential partnerships 
between the private and public sectors.

•

•

•

•

•

•

Balikpapan Expo, Balikpapan, Indonesia, 2008
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Encourage business and industry to 
develop an export culture.

PERFORMANCE MEASURES

Open and robust communication channels 
between government, business and industry.

Timely response to all enquiries.

Maintaining regular engagement with 
business and industry in regional areas.

Maintaining a high level of stakeholder 
satisfaction.

Strategic international relationships 

Building international relationships at the 
political, business, cultural and sporting 
levels helps to facilitate trade and investment 
activity. These activities are primarily directed 
towards countries of strategic interest to the 
Territory and where tangible commercial 
outcomes may be achieved.

OPPORTUNITIES

Continue to foster strong inter-government 
and commercial relationships in the region.

Strengthen people-to-people links through 
sporting and cultural initiatives in the region. 

Support industry to establish and sustain 
relevant business councils in  
the Northern Territory.

•

•

•

•

•

•

•

•

KEY ACTIONS

Short term

Facilitate regular Ministerial visits to key 
markets of China, Japan and Indonesia to 
continue to strengthen bilateral relations.

Work with industry to leverage 
opportunities to promote the Territory’s 
capabilities before, during and after the 
Shanghai World Expo 2010.

Support industry to establish an Australia 
Indonesian Business Council chapter in 
the Territory.

Support the ongoing activities of the 
Australia China Business Council and the 
Australia Indonesia Business Council.

Advance the Territory’s interests with VIP 
visitors such as inbound trade missions 
and guests of government.

Showcase regular events on the Territory’s 
calendar such as the Arafura Games, 
Festival of Darwin and SEAAOC to help 
build commercial relationships. 

Medium to long term

Initiate Ministerial visits to emerging 
markets of Vietnam, India, the Philippines, 
Malaysia and Timor Leste to build trade 
and investment opportunities. 

Develop whole-of-government policies on 
Timor-Leste and China.

Promote opportunities to build 
commercial relationships through various 
academic institutions such as Charles 
Darwin University, Menzies School 
of Health Research and Cooperative 
Research Centres. 

•

•

•

•

•

•

•

•

•

3
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PERFORMANCE MEASURES

Improved awareness of the Territory  
and its capabilities across our region.

Strong relationships with individual 
countries of strategic importance.

Open and effective communication  
with governments across our region.

Trade Policy Development
Free trade agreements

Free trade agreements (FTAs) aim at 
reducing barriers for Australian businesses 
competing in specific international markets. 
To ensure FTAs deliver opportunities for 
Territory businesses, it is important that 
the NT’s interests are represented and 
recognised at the national political level to 
ensure they form part of the negotiation 
process by the Australian Government.

OPPORTUNITIES

Create new international market 
opportunities for Territory businesses.

KEY ACTIONS 

Short term

Advance Territory trade and investment 
interests by working closely with 
Australian Government agencies and their 
international offices.

Medium to long term

Monitor progress and outcomes of 
Australian Government FTA negotiations.

•

•

•

•

•

•

Liaise with Territory peak industry groups 
on issues of relevance.

PERFORMANCE MEASURES

Improved international business outcomes 
for Territory businesses.

Maintaining a strong and interactive 
relationship with the Australian 
Government.

Trade data monitoring and analysis

Market intelligence is critical to identify 
potential new and expanded international 
trade opportunities. 

OPPORTUNITIES

Improve business confidence and risk 
reduction through robust market intelligence 
for investment and trade activities. 

Increase potential for Territory exports 
including the expansion of niche sector 
opportunities.

Improve industry networks for 
dissemination of information and business 
opportunities.

KEY ACTIONS 

Short term

Conduct market scoping and trade trend 
analysis to regularly review and align 
market priorities.

Identify specific markets of high potential for 
Territory products and services, including 
niche sectors such as Indigenous arts.

•

•

•

•

•

•

•

•
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Medium to long term

Build strong industry networks for the 
gathering and dissemination of information.

PERFORMANCE MEASURES

Provision of robust and relevant 
information for decision-making. 

Complementary Trade Activities
Climate change 

The Northern Territory Government is 
committed to playing a positive role in the 
national and international effort to address 
climate change. Equally, the government is 
committed to ensuring the Territory’s ongoing 
economic and social development and unique 
lifestyle are protected. The government 
will ensure that the Territory’s interests are 
best represented in national climate change 
policy development and that Australia’s 
emissions trading scheme does not impose 
a disproportionate burden on business, nor 
affect the Territory’s trade competitiveness.

The Climate Change Policy and Coordination 
Unit within the Department of the Chief 
Minister is developing a Northern Territory 
climate change strategy.

Skilled workforce

To sustain the Territory’s economic growth, 
it is important to maintain a highly skilled 
and competitive labour market. The NT 
Government has developed a three-tiered 
program of activities (campaigns, education 
and training, and skilled migration) aimed at 
strengthening the Territory’s workforce capacity.

•

•

1) Campaigns

The Skilled Worker Campaign aims to 
attract skilled workers from interstate by 
directly promoting real job opportunities and 
the Territory’s unique lifestyle. The Skilled 
Worker Campaign is delivered by the 
Department of Business and Employment.

2) Education and training

Working in partnership with industry, 
registered training organisations, unions, 
government agencies and business, 
Jobs Plan 3: jobs for the future provides 
a broad and coordinated approach 
that aims to increase and enhance the 
Territory’s skilled workforce. Jobs Plan 3 
is a dedicated strategy delivered by the 
Department of Business and Employment.

3) Business and Skilled Migration

Government, through its Business 
and Skilled Migration Strategy, uses a 
range of immigration programs and visa 
schemes to facilitate skills growth and 
economic development. By raising the 
profile of Australia’s Northern Territory to 
international audiences based on lifestyle 
and real job opportunities, this strategy 
aims to attract increased migration of 
skilled workers and achieve a broader 
Territory workforce capacity. 

The Business and Skilled Migration 
Strategy is delivered by the Department  
of Business and Employment.

3








